
Corporate Social Responsibility:
          Aligning the Five Ps

     Corporate Social Responsibility (CSR)
                                “ Triple Bottom Line”
                     Economic       Social       Environment
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      1 - Purpose
              Is CSR the foundation for “why” your business 

was established?
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             2 - Philosophy
                 Is CSR the distinctive and enduring framework

                guiding “how” you do your work?
 

 

3 - Priorities
Is CSR a value needed to achieve

your strategic goals?
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  5 - Projections

 

4 - Practices
Internal and External
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